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Global trade is growing, but with a geographical realignment

World: Variation in export volume, 2024-2025 World: Variation in goods imports by origin, 2025
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Short- and long-term impacts of the global context on the region

World: Commodity Price Index 2020-2025 and Projections
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Intraregional trade is declining despite its advantages

Latin America and the Caribbean: Intraregional Exports of Goods, 1960-2025 Latin America and the Caribbean: Share of manufactured goods in intraregional trade, 2024
(In billions of dollars and as a percentage of total goods exports) (percentages)
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Intraregional trade is the most diversified and inclusive

Latin America and the Caribbean: Number of products exported to China, the Latin America: proportion of the universe of exporting companies that register
United States, the European Union and the region itself, 2024 shipments to China, the United States, the European Union and the region itself
5000
100
4500
90 g
4000
80
74
3500
I B
64
3000 62
60 , ‘ 5 S5
2500 ‘
50 l 30
2000 ‘
40 | i b 3~9
\ 34
1500
30 s
1000 ’
20
500 ‘
Lk ¢
0 L ‘
«_9 NGAI-CIE N\ S . D C N T SR~ S L PR S 0
LT CFTLPELFIT PTG LSS E N T T N N N Y S S
& FPPFR S FEFTE ¥ G & & & ¥ oS S S S S
& © ¢ &7 X ¥ g L e R I A A A R A A
Q 2 N - . L S\
4 & @ B W ° Q & \ 3 o G
R @ Q g o 4 2 S Q¥ N O N
<* N\ e ® © ) @ Q¥ i & g
& W & Q’o-\é 3 < N
: : ; B Uni , ; oz
Latin America and the Caribbean United States M European Union M China | Latin America and the Caribbean [l United States B China M European Union

Source: ECLAC, based on information from the Central Bank of Argentina, SECEX of Brazil, SUBREI of Chile,
ANALDEX of Colombia, Customs Service of Ecuador, INEGI of Mexico, ADEX and Mincetur of Peru, and

Source: ECLAC, based on information from the COMTRADE database Uruguay XXI

CEPAL




How to promote productive integration?

Latin America and the Caribbean: Average tariff applied to intraregional trade and ad valorem
equivalents of non-tariff measures, 2023a
(In ad valorem percentages of intraregional imports)
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